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] 6.4% or 5,699,756 of USA DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
ANTHROPOLOGIE Typical Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 38.4 years old (14.3%
L younger than average) and have a $183,175 (59.8% higher than average) annual household income.
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Clothing stores shopped past 3 months: Anthropologie



VA s T 6.1% or 74,909 of MSP DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.

ANTHROPOLOGI} = M sp Typical Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 40.3 years old (10.5%
"-;WL‘ younger than average) and have a $203,488 (74.8% higher than average) annual household income.

b,

@ Percent of Market: Women 25 - 64 ﬂ‘ Gender of Target vs. Market: Women 25 - 64 Ethnicity of Target vs. Market:

100.0%

White

Ié

80.4%

Black/African | 1.4%

= who Shopped at American :
ANTHROPOLOGIE in the past 3 it
months Asian I
# Remainder of MSP DMA %M vs. %F: -
Other I )
Average Age: 0.0 40.3 45-1 —r
Total Persons: #Persons: 0-0% 74.9C 1,238,029 ispanic I
7 ‘ 1'1631120 Men Men Women Women who Shopped at ANTHROPOLOGIE in the past 3 months ~ BMSP
. Average Age: —
Age Cell Demographics of Target vs. Market: ; = W= HHI of Target vs. Market:
. s B
who Shopped at ANTHROPOLOGIE in the past 3 months  m Msp <$35K HHI
$35K-850K HHI

1 1.3%
$50K-$75K HHI 12.4%

]

$75K-$100K HHI

$100K-$150K HHI
i | $150K-$250K HHI _307%
0.0% 0.0% 0.0% $250K HHI 36.1%
18-20 21-24 25-29 30-34 35-39 45-49 50-54 55-59 60-64 65-69 70+ ,
u who Shopped at ANTHROPOLOGIE in the past 3 months m MSP Avg HHI: ; .

MSP DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 60
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Clothing stores shopped past 3 months: Anthropologie



— gy

e -

AN l“ll ROPOLOGIE )):;z STl
HEAPES

4.9% or 39,871 of STL DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Typical Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 37. years old (17.9%
younger than average) and have a $161,185 (62.6% higher than average) annual household income.
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Typical Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 38.6 years old (14.2%
younger than average) and have a $152,613 (60.4% higher than average) annual household income.
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5.% or 27,872 of WPB DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Typical Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 44.6 years old (3.5%
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ANTHROPOLOGIE

6.4% or 5,699,756 of USA DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 83.2% more likely to be a
college graduate, 23.9% more likely to work full-time, 22.5% more likely to be married, 21.1% less likel
to be a parent of 1 or more children under 18.

Y

A
BB, Education Levels: Women 25 - 64 Employment: Women 25 - 64 ‘ \ Marital Status: Women 25 - 64
\"f’
2 0.3% i it s g 25.7%
Some High School or Less (not graduate) - i Employed Full-Time or Part-Time 7. 7% Single, Never Married 20.4%
High School Graduate (12th grade or 1710,3% 69.5% 66.6%
GeD) Fmployed FullTime (35 hours ormere) 56.1% Married
Some College Credit (no degree) Employed Part-Time (less than 35 hours) o Legally Separated I 2:;‘:
2o 9.1% ; 75.3% 6.5%
Associate's Degree (AA, AS, etc.) 11.2% White Collar 54.9% Divorced )
College Graduate (4 year college) [ 2.0% | 34.4% Blue Collar & Widowed I 02939;
Postgraduate Degree 16.4% 37.5% Work From Home (most of the time or always) &% LGBTQ+ (net) - 1322;%
! 0 q
who Shopped at ANTHROPOLOGIE in the past 3 months W USA who Shopped at ANTHROPOLOGIE in the past 3 months W USA who Shopped at ANTHROPOLOGIE in the past 3 months mUSA

| Top-20 Occupations: Women 25 - 64 Entrepreneurs/Government Workers i ’M ] Stage in Life: Women 25 - 64
7%
12.1%
9.9%
13.0% 5.2% 7.0% 8.0% 6.1% Parent of 1 or more Children under 18 29.1%
11.6% - I 36.9%
10.1% —  — Ki h 25.3%
B.3% 8% Small Business Self-Employed Government Working Mothers I 26.3%
7.0% 6.8% Owner Workers 7.0%
= ! ‘o
I vl I a0 TE 4% a0 o BB oo Parent of 1 or more Children Under Age 2 B 5%
1890.0% 200%  18% paagw , a6% 6%  15% 20% 15 i 8.0%
11 . 1.151:6% 159 12% §oupon Y% an Parent of 1 or more Children Age 2-5
I l ’I I ' l ——— "l o -°°"- - S 12.5%
; 13.7%
& > & & Parent of 1 or more Children Age 6 - 11
; & & A " I 17.0%
ffp .b\’v & a"’a‘ eﬂ“ s‘ &"’Q f “f ‘,f y & zs‘*@o N ‘f f "a 16 1%D
il > & i & 4 o“ & Parent of 1 or more Children Age 12 - 17 :
A A A ey @,‘» K f & &@" \,«b & 5 I 19.5%
@“é“ ,o* q"@ ‘;ﬁ o @Pﬁ &‘Qs & ks y“\ &o & & d“é Parent of 1 or more Children in College 9.7%
& d&,_e “?& @5’\& < & 6\&6 é:;?*' @QJ& & I o.0%
& & « $ 9.8%
& o & o 2
p“’ .\\b‘& Grandparent of 1 or more Children under 18 _ 18.2%
& ¥
who Shopped at ANTHROPOLOGIE in the past 3 months N USA who Shopped at ANTHROPOLOGIE in the past 3 months m USA
USA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab 1,086

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved

Clothing stores shopped past 3 months: Anthropologie



6.1% or 74,909 of MSP DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 120.8% more likely to be a
college graduate, 17.2% more likely to work full-time, 27.5% more likely to be married, 14.4% less likely
to be a parent of 1 or more children under 18.
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Employment: Women 25 - 64
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4.9% or 39,871 of STL DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.

Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 61.8% more likely to be a
college graduate, 47.6% more likely to work full-time, 50.% more likely to be married, 45.6% more likely
to be a parent of 1 or more children under 18.
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5.6% or 34,727 of CIN DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 74.% more likely to be a
college graduate, 36.% more likely to work full-time, 26.9% more likely to be married, 43.9% less likely
to be a parent of 1 or more children under 18.
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Employment: Women 25 - 64
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5.% or 27,872 of WPB DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 82.7% more likely to be a
college graduate, 20.2% more likely to work full-time, 28.5% more likely to be married, 6.9% less likely
to be a parent of 1 or more children under 18.
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2114t ¥ Stage in Life: Women 25 - 64

25.9%

I 27.8%

2 25.9%
Working Mother: . S 13.5%
1.5%

B 3.4%
Parent of 1 or more Children Age 2-5 0.0%
I 0.5%

Parent of 1 or more Children under 18

Parent of 1 or more Children Under Age 2

12.0%

Parent of 1 or more Children Age 6- 11 I 15.2%
21.3%

Parent of 1 or more Children Age 12 - 17 _ 19.2%

- 2 6.8%
Parent of 1 or more Children in College _ 8.3%

) 5.5%
randparent of 1 or more Children under 18 I 10.5%

who Shopped at ANTHROPOLOGIE in the past 3 months = WPB

Clothing stores shopped past 3 months: Anthropologie
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6.4% or 5,699,756 of USA DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
e 1‘11 —— Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 17.2% more likely to own
el e their home, 39.3% more likely to own a higher valued home, 2.4% more likely to have a single-family
w'a i 199 o home, 6.% more likely to have a dog.

m Own/Rent/Other:Women 25 - 64 mﬁm Type of Home:Women 25 - 64 4% Pets in Home:Women 25 - 64

2.5% ' 61.8 i
72.5% Single Family House (unattached) 44.6%
60.4% Own aDog
13.5% 42.1%
Townhouse or attached Home - o 5%'
oz 6.4% 30.6%
Condominium I it Own a Cat
15.3% : 30.5%
TR 6.4% 6.2% Apariitant 16.1%
4,132 119,083 871,344 S0 6.5%
Other Own i“—‘:‘:t"’“"ﬂ Mobile Home or Manufactured | 1.6% Own other type of Pet
or Real Estate 8.79%
Home
Property I 4.3%
who Shopped at ANTHROPOLOGIE in the past 3 months muUsa who Shopped at ANTHROPOLOGIE in the past 3 months W USA who Shopped at ANTHROPOLOGIE in the past 3 months mUSA
-~
Value of Owned Home: Women 25 - 64 \w g Home Loans:Women 25 - 64
Aves Value of Owned Home:
who Shopped st ANTHROROLOGE i the st 3mortte N
o S513276 |
18.9%
16.2%
=718 5.604.425) 0 3 4,937,487 Py SN 5916289 35,376 P XEYATY X1 b 210,564,.56. 584,764 163
<$150K $150K-$200K $200K-$250K $250K-$300K $300K-$350K $350K-$500K $500K-$750K  $750K-$1M Home Refinanced  Home Equity Own
Mortgage Home Loan/Home Home/Property
= who Shopped at ANTHROPOLOGIE in the past 3 months mUSA Mortgage Improvement Outright (NO
USA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual intab 1,086 o Loan Mortgages)
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Clothing stores shopped past 3 months: Anthropologie



’ 6.1% or 74,909 of MSP DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 24.3% more likely to own

their home, 57.% more likely to own a higher valued home, 12.7% more likely to have a single-family
' home, 17.4% more likely to have a dog.

m Own/Rent/Other:Women 25 - 64 m%& Type of Home:Women 25 - 64 4™ Pets in Home:Women 25 - 64

Single Family House (unattached) 5 49.3%
.9%

Own aDog
20w 42.0%
Townhouse or attached Home

B o7

. 5.7% 38.1%
Condominium | 135 Own a Cat
’ 38.1%
0.0% 44% 5.1% 5.8% Apartment ry
T 3,815 Eslt 1.5%
Other W"i::‘l"’é:tmm Mobile Home or Manufactured ~ 0.0% Own other type of Pet .
or ate 11.4%
Home
Property I 1.6%
who Shopped at ANTHROPOLOGIE in the past 3 months mMsp who shopped at ANTHROPOLOGIE in the past 3 months nmsP wha Shopped at ANTHROPOLOGIE in the past 3 months uMSP

Value of Owned Home: Women 25 - 64 Home Loans:Women 25 - 64

Average Value of Owned Home:
who Shopped at ANTHROPOLOGIE in the past 3 months

MSP $382,920

15.2%

8.8%

3.0%
0.0% 4.0% 1.1% m
0 22 g l aa q: 97 102 6. 92 770 a0l 51 ELLEAT . : ea ‘50,008 © - = e X 220 3,587 |
<$150K $150K-$200K $200K-$250K $250K-$300K S$300K-$350K $350K-$500K S$500K-$750K  $750K-$1M S1IM+ Home Refinanced Home Equity own
Mortgage Home Loan/Home Home/Property
= who Shopped at ANTHROPOLOGIE in the past 3 months uMSP Mortgage Improvement  Outright (No
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Clothing stores shopped past 3 months: Anthropologie



—‘ - [ 4.9% or 39,871 of STL DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
e — Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 20.7% more likely to own
; F; - @L"‘ their home, 56.5% more likely to own a higher valued home, 11.5% more likely to have a single-family
home, 12.8% less likely to have a dog.

m Own/Rent/Other:Women 25 - 64 m%& Type of Home:Women 25 - 64 4™ Pets in Home:Women 25 - 64
' Single Family House (unattached) 42.8%

Own aDog
W 7.0% 49.0%
Townhouse or attached Home

f aex

o 0.0% 25.7%
Condominium I 2% Own a Cat
; 29.4%
6.7% . %
6 6.4% 51% 5.6% Apartment &5
N — 0 B b
2,680 MERLT 2,06 EOLT 11.3%
o angﬂom Mobile Home or Manufactured ~ 0.0% Own other type of Pet .
or ate 9.9%
Home
Property l s
who Shopped at ANTHROPOLOGIE in the past 3 months mSTL whao Shopped at ANTHROPOLOGIE in the past 3 months mSTL who Shopped at ANTHROPOLOGIE in the past 3 months mSTL

-~
Value of Owned Home: Women 25 - 64
Anrﬁ Value oi Owned Home:
who Shopped at ANTHROPOLOGIE in the past 3 months

ST 5324,459

&Home Loans:Women 25 - 64

5.7%

1.2%
0.0% ki
<$150K $150K-$200K $200K-$250K $250K-$300K S$300K-$350K $350K-$500K S$500K-$750K  $750K-$1M S1IM+ Home Refinanced Home Equity own
Mortgage Home Loan/Home Home/Property
= who Shopped at ANTHROPOLOGIE in the past 3 months mSsTL

Mortgage Improvement  Outright (No
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5.6% or 34,727 of CIN DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
ANTHROPOLOGIE __ Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 24.7% more likely to own

F; - JFL". their home, 10.6% more likely to own a higher valued home, 23.3% more likely to have a single-family
T home, 25.1% more likely to have a dog.

m Own/Rent/Other:Women 25 - 64 m%m Type of Home:Women 25 -64 4

¢ Pets in Home:\Women 25 - 64
78.1% Single Family House (unattached) E2.8% 60.5%
owiia Dog
Townhouse or attached Home )
s
. 0.9% 34.5%
Condominium I 0% Own a Cat
16.6% : 35.1%
5.6% 5.4% 4.9% Apartrent
1031 s — 13%
Other W"i::‘l"’é:tmm Mobile Home or Manufactured 4.5% Own other type of Pet .
or ate 10.
Property Home I 5.1%
who Shopped at ANTHROPOLOGIE in the past 3 months mCIN

who shopped at ANTHROPOLOGIE in the past 3 months. mCN who Shopped at ANTHROPOLOGIE in the past 3 months = CIN

-~
Value of Owned Home: Women 25 - 64
Anrﬁ Value oi Owned Home:
who Shopped at ANTHROPOLOGIE in the past 3 months

$338,771

Home Loans:Women 25 - 64

1.7% 29% 2.7% 2.4%

<$150K $150K-5200K $200K-$5250K $250K-5300K $300K-$350K $350K-$500K $500K-5750K  $750K-51M S1IM+

Home Refinanced Home Equity Oown
Mortgage Home Loan/Home Home/Property
» who Shopped at ANTHROPOLOGIE in the past 3 months uCIN Mortgage Improvement  Outright (No
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- 5.% or 27,872 of WPB DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.

S Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 16.4% more likely to own
s : their home, 49.1% more likely to own a higher valued home, 3.6% more likely to have a single-family

home, 8.8% mare likely to have a dog.

m Own/Rent/Other:Women 25 - 64 mﬁﬂ Type of Home:Women 25 - 64 4™ Pets in Home:Women 25 - 64
73.3% Single Family House (unattached) 46.9%
43.1%
Townhouse or attached Home : Alan
9.7%
22.1% Condominium ot Own a Cat
29.5% 8.1% )
24.1% 28.9%
7.6%
2.6% | 4.8% Apartment ‘?Eé%
20,420 V7 164,000 737 (R 26,003 | . 6.2%
own Rent Other OwnSecond Home | Nobile Home or Manufactured || 7.1% Own other type of Pet
or Real Estate 8.14
Property Home . 7.9% .
who Shopped at ANTHROPOLOGIE in the past 3 months u'WPB who Shopped at ANTHROPOLOGIE in the past 3 months uWPB who Shopped at ANTHROPOLOGIE in the past 3 months. =WPB

Value of Owned Home: Women 25 - 64 Home Loans:Women 25 - 64

Average Value of Owned Home: 25.3%
who Shopped at ANTHROPOLOGIE in the past 3 months

WPB 5539470

15.6%

2.9 0.4 6.4%
$750K-$1M SIM4+ Home Refinanced  Home Equity own
Mortgage Home Loan/Home Home/Property
» who Shopped at ANTHROPOLOGIE in the past 3 months mWPB Mortgage Improvement  Outright (No
wpPB DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab 92 ° Loan Mortgages)
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s 6.4% or 5,699,756 of USA DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
viriioretocic R “ sn Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 11.% more likely to look up D-
R TEL ra: I-Y advice online, 13.2% more likely to always vote in local elections, 120.3% more likely to belong to a
Sy T gym, 48.3% more likely to fly domestic past yr.

: Women 25 - 64

Registered to Vote Democrat/Lean  Republican / Lean iIndependent / None

.Top-20 past 30-days Online Lifestyle Activites: Women 25 - 64
(In District of Residence) Democrat Republican of These

au2%) = Presidemim'EledIam:Almys
== Presid | Elections: ]
el e =
“ ide Elections: i m

Recipes / Health  Onkine Phone Restaurant DoWt-Younel  Medical  Apparel/ Ftnesy/Diet  Home/ Jobsewrch/ Education  Reigion/ Career  Take Oniine  Homework I:I:muu: Photography  Parenting/  Genealbogy

ni;ﬂ;l:::g Information "l"s:::,m lrf:':"u!:l:nl advice '::':::ﬂ Beauty ideas Information Garden idess Past resume (:::::n spiituality Development Classes p:::;;m ::::r:: Family Advice Local Elections: Always
il pdyst e Local Elections: Sometimes e
m who Shopped at ANTHROPOLOGIE in the past 3 months mUSA # who Shopped at ANTHROPOLOGIE in the past 3 months mUSA
(s
WﬁTopGO past 12-months Active Lifestyle Activites: Women 25 - 64 ‘M Past 12-months Domestic Airline Trips: Women 25 - 64

16.8%
Rt 14 530.4 16.8%

: ) 10.3%
2trips  RETIPEDS 12.7%
) 3 9.3%
s0.9% 3 trips 6,974,816 7.9%
= 0 ips | 24.3%
- s &5 ear:
10+ trips  ER5TWIN] 3.8% Avg.#Dmeﬂﬁ'i:m:
o 14.3%

Giling-  Gandening  lawnCare Swimming  Sewing- unhmm Bicyding n - rnga pilates  Bowling camping  Belongto (‘.llmpr:mas Jogging - Fishing Boating Adult Followa  Caregwerof Basketball Golf Organized  Football Tennis  Competiive Sofiball- SnowSkimg-  Huating
Outdoor  ([Flowersor crfts Health Club or Running Continuing  Weight Loss  Aging Parent Road Race Video Gaming  Baseball  Snowboarding
Cooking  Vegetbles) Gym Edwation  Progmm  orRelative (5%,
Marathon,
m who Shopped at ANTHROPOLOGIE in the past 3 months mUSA el
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6.1% or 74,909 of MSP DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 15.9% more likely to look up
D-I-Y advice online, 42.% more likely to always vote in local elections, 124.3% more likely to belong to a

gym, 69.2% more likely to fly domestic past yr.

.Top-20 past 30-days Online Lifestyle Activites: Women 25 - 64 al Acti Women 25 - 64

i eolll > 2E

¢ | Registered to Vote Democrat/ Lean  Republican / Lean Independent / None
32579 (In District of Residence) Democrat Republican of These
a0 o) B2 Presidential Elections: Always _
i Presidential Elections: i
I seEsemsme . s
ide Elections: S

Recipes / Nailﬂ’f Restaurant  Online Phone Mb’iul Doit-Yourse  Apparel/ Home/ Fitness/Oiet Job search/ Homework  Education Career Religion/  Take Online Photography Parenting/ !mlrom( Genealogy Wedding ( Plan|
u;:ii‘ :u;.::; information ll:r:.:l:sl lT;::l':'AH ms;wm:;‘ advice  Beauty ideas Garden ideas Information Postresume m:a:‘;v:;- (:::::n Development Spirituality  Classes ;::::: Family Advice  Invite / Resaarch) Local Elections: Always w
.o — Local Elections: Sometimes
® who Shopped at ANTHROPOLOGIE in the past 3 months mMSP # who Shopped at ANTHROPOLOGIE in the past 3 months nMsP

(.
WﬁTop-&'O past 12-months Active Lifestyle Activites: Women 25 - 64 % Past 12-months Domestic Airline Trips: Women 25 - 64

18.2%

1trip

2 trips

171,840 13.9%
_ 18.3%
P 13.1%

5-9 trips 104.006 8.4% 26.1%
i m!bmmcpaﬂvear
il 7l o fld e
9.3%. 3a% 3.0%

3 trips

4 trips

Griling-  Gardening lawnCare Swimming  Boating Sz-n; Vnnmm sicyding Fishing camping Hiking - Bowling  Yopa- Pilates Belongto Groupfimess Jogging- Follow a Gof aduk Camgiwerof Basketbal  Munting  SnowSkiing-  Football soman Organized Tenns  Competitive
Outdoor  {Flowers or Backpacking HealthClubor  Class Running  Weight Loss Continuing  Aging Parent Snowbaarding Baseball Road Race Videa Gaming
Cooking  vegetbles} Gym Program Education  orRelative 5%
Marathon,
® who Shopped at ANTHROPOLOGIE in the past 3 months W MSP sl
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ANTHROPOLOGIF

N E' Jeaz
} 59.9% more likely to fly domestic past yr.

4.9% or 39,871 of STL DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are .4% less likely to look up D-I-Y
advice online, 54.6% more likely to always vote in local elections, 19.6% more likely to belong to a gym,

Jobsearch/  Career Education am«m

Home /

Recipes Hedlth  Onine Phone Restaurant Dodt-Yoursel  WMedical  Apparel/  Fitness/Diet Religion / Take Onine  Homework Photography Pamnting / Genealogy

meal Plaming Information  / Video Call Information/  Advke  Services/ " information Post resume. Sprrusity  (Research  Chses  (Youorvow  (snapfish, FamilyAdvice
suggestions [skype, Reviews Information schoals, childs)  shutterly,
FaceTime, apphication, ete)
etc) Financing)
 who Shopped at ANTHROPOLOGIE in the past 3 months mSTL

il = -0 5
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P e
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\M Past 12-months Domestic Airline Trips: Women 25 - 64
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5.6% or 34,727 of CIN DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
—— Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 17.4% more likely to look up

ANTHROPOLOGIE ==

, I D-I-Y advice online, 33.% more likely to always vote in local elections, 137.4% more likely to belong to a

T
‘. }EL gym, 46.% more likely to fly domestic past yr.

al Activity: Women 25 - 64

Registered to Vote Democrat/Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These

Presdental Electons: Alweys  E—TE

.Top-ZO past 30-days Online Lifestyle Activites: Women 25 - 64
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R e
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3
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ANTHROPOLOGIE

54.9% more likely to fly domestic past yr.

5.% or 27,872 of WPB DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 3.6% more likely to look up D-
I-Y advice online, 21.% less likely to always vote in local elections, 162.9% more likely to belong to a gym,

.Top-20 past 30-days Online Lifestyle Activites: Women 25 - 64

ﬂh

Recipes / Heaith Restaurant  Onfine Phone Do-t-Yoursel  Medical Apparel/  Fitness/Diet Home / JobSearch/ Homework  Religion/  Take Onfine  Education Photography Caneer Genealogy
Meal Planning Information Information / / Video Call  Advice Services/ Besutyldeas Information Gardenidess Postresume (Youoryow Sprituaity  Classes (Research  [snapfsh, Development
suggestions Reviews {skype, Information child's) schools,  Shutterfly,
FaceTime, application, |
etc) Financing]
» who Shopped at ANTHROPOLOGIE in the past 3 months uWPB

al Activity: Women 25 - 64
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Prsidentil Elections: Auays
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Local Elections: Always

Local Elections: Sometimes
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=WPB

@ﬂﬁm-&'a past 12-months Active Lifestyle Activites: Women 25 - 64
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m who Shopped at ANTHROPOLOGIE in the past 3 months
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ANTHROPOLOGIE

6.4% or 5,699,756 of USA DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 4.% more likely to use QSRs
past mo., 21.% more likely to use Sit-Down Restaurants past mo., 4.1% less likely to use Casinos past yr.,
63.5% less likely to smoke cigarettes.

Past 30-days QSR Users: Women 25 - 64

Past 30-days Sit-Down Restaurant Users: Women 25 - 64

=k 1 time L] 1time : 18.4%
% 2 times 2 times 16.6%

# who Shopped at ANTHROPOLOGIE in the past 3 months BUSA

Avg. Monthly QSR Meals: Total M

= who Shopped at ANTHROPOLOGIE in the past 3 months

mUSA

hly Sit-Down R

Total Monthly QSR Users:
88.2% 84.8%

e AR -

Users: A &
70.1%
62,091,95

wn Restaurant Meals:

84.9%

Drank Past 30-days: Women 25 - 64

Liquor

(Sit-Down Restaurants Used Past 30-days)

Mexicin Pz Chinese  Coffer
House /

Coffee Bar

Doaut.

= who shopped at ANTHROPOLOGIE in the past 3 months

who Shopped at ANTHROPOLOGIE in the past 3 months

W 20,813,362

Tillbhes

magan  sagel/ Steakhouse wings/
7] Burgers /
sports Bar

Top-10 Cuisines: Women 25 - 64

-

Upmale  Seafood

musa

23.5%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

40.6%

-' Past 12 months Casino Activities: Women 25 - 64

: 30.7%

Any Type of Beer
Wine

Domestic Light Beer

28,378,384 32.1%

36,206,366 40.9% Slot Machines

SR

Table Games (Craps, Poker, etc.)

9.3%

27,680,909 31.3%

Imported Beer

Upscale Restaurant g

Stage Show / Concert

Spa
Sports Betting

Other Gambling

7,061,690

- T 3.3% ’

9.0%
7.5%
7%
6.3%

12.

96

096

Damestic Reglar Boer A
) 1 17.2% i
Microbrew / Craft Beer g™ 5o K
# who Shopped at ANTHROPOLOGIE in the past 3 months sy

USA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab 1,086
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= who Shopped at ANTHROPOLOGIE in the past 3 months

B 2o

Casinos visited past 12

m USA

Clothing stores shopped past 3 months: Anthropologie

i / Cannabis

Cigarettes

= who Shopped st ANTHROPOLOGIE in the past 3 months

Used Past 30-days: Women 25 - 64




— g

ANTHROPOLOGIE

Past 30-days QSR Users: Women 25 - 64

IO?%

== 1time
A

2 times

3 times

4 times

5 times

6 - 9times

10 times or more 12.3%

w who Shopped at ANTHROPOLOGIE in the past 3 months

Avg. Monthly QSR Meals:
96.1% 86.8%

uMSP

Total Monthly QSR Users:

6.1% or 74,909 of MSP DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 10.7% more likely to use QSRs
past mo., 16.1% more likely to use Sit-Down Restaurants past mo., 49.3% less likely to use Casinos past yr.,

94.% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Women 25 - 64
€

1time

m—-
F

2 times

3 times

4 times

5 times

6-9times

10 times or more

|

= who Shopped at ANTHROPOLOGIE in the past 3 months u MSP
Total y Sit-Down Users: Avg. Monthly Sit-Down ant Meals:
83.2% 7L.7%

Top-10 Cuisines: Women 25 - 64

(Sit-Down Restaurants Used Past 30-days)

ithHLhL_

Cofee  wings/ Bagel/ Steakhouse ralan  Upscle  indian/

Mouse / Burgers/ Dot/ Thai /
Coffen 831 Sports Bar  Bakery Other
asizn

Mexican  Chinese

wwho Shopped at ANTHROPOLOGIE in the past 3 months nsP

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wh Shopped at ANTHROPOLOGIE in the past S months | SRGI2NI 28.9%

[T 205,021 16.6%

Drank Past 30-days. Women 25 - 64
Liquor

Any Type of Beer
Wine

Domestic Light Beer
Domestic Regular Beer

Imported Beer

Microbrew / Craft Beer

mMSP

= who Shopped at ANTHROPOLOGIE in the past 3 months

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Past 12 months Casmo Actlwtfes. Women 25 - 64

Slot Machines ey 31.8%
Bar / Nightclub 33,365 10.8%
Stage Show / Concert

L
76,469 6.2%

00.0%
EE 4.3%
Casinos visited past 12 months: Yes

Table Games (Craps, Poker, etc.)

Upscale Restaurant

Other Gambling
7.0%

Sea PPN 2.8%

E 2.4%
1.4%

Sports Betting

» who Shopped at ANTHROPOLOGIE in the past 3 months uMsP

60

MspP
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Clothing stores shopped past 3 months: Anthropologie

Used Past 30-days: Women 25 - 64

Vape

Marijuana / Cannabis Cigarettes

= who Shopped st ANTHROPOLOGIE in the past 3 months nMsP
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ANTHROPOLOGIE

- -

4.9% or 39,871 of STL DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 8.9% more likely to use QSRs
past mo., 40.6% more likely to use Sit-Down Restaurants past mo., 17.6% more likely to use Casinos past yr.,

65.% less likely to smoke cigarettes.

Past 30-days Sit- Down Restaurant Users: Women 25 - 64

Top-10 Cuisines: Women 25 - 64

(Sit-Down Restaurants Used Past 30-days)

iiilﬁEnLLh

Chinese  puza Mow! taim b bl Umeks csemfoed
Wouse /  purgers /
Caffee Bar Sparts Bar

Mexican  Coffer

= who shopped at ANTHROPOLOGIE in the past 3 months msTL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Shapped at ANTHROPOLOGIE in the past 3 months 30.6%

LS 150,712 18.6%

= 1time ¢ iime
tmes S —
5 times = 5 times m
T 1t tiines 6F ore F
= who Shopped at ANTHROPOLOGIE in the past 3 months mSTL = who Shopped at ANTHROPOLOGIE in the past 3 months mSTL
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals
96.3% 88.4% 95.5% 67.9%
Drank Past 30-days. Women 25 64 Past 12 months Casino Activities: Women 25 - 64
Any Type of Beer 247,86 30.6% Bar / Nightclub
Wine Upscale Restaurant

213,307 26.4%

Domestic Light Beer 205334 25.1%

Domestic Regular Beer  prisreryrv

Imported Beer

‘Hﬁ!

(
4

luﬂl%

Microbrew / Craft Beer 20.0%

i

# who Shopped at ANTHROPOLOGIE in the past 3 months uSTL

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Table Games (Craps, Poker, etc.) -
Stage Show / Concert

0
Other Gambling 33.3%

Spa

260,046

Sports Betting hs: Yas

Used Past 30-days: Women 25 - 64

i / Cannabis

Casinos visited past 12

= who Shopped at ANTHROPOLOGIE in the past 3 months mSTL

67

ST
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Clothing stores shopped past 3 months: Anthropologie

Cigarettes

= who Shopped at ANTHROPOLOGIE in the past 3 months
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5.6% or 34,727 of CIN DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
ANTHROPOLOGIE Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 2.8% more likely to use QSRs

past mo., .3% less likely to use Sit-Down Restaurants past mo., 68.8% more likely to use Casinos past yr.,
64.2% less likely to smoke cigarettes.

Past 30-days QSR Users: Women 25 - 64

Past 30-days Sit-Down Restaurant Users: Women 25 - 64

. 1time

Top-10 Cuisines: Women 25 - 64

(Sit-Down Restaurants Used Past 30-days)
1 time

g
2 times 2 times

3 times 3 times
4 times = 4 times
. 1.1% & 1% -
5 times m 5 times 6.8% h i " h
6-9times 22.2% 6 -9 times

e mexian  chinese
10 times or more 20.0% 10times or more

Coffee  bagel/ wings/ talan Steskhouse Upscale Sesfood
Wouse/ Donu! Burgers/

L

Coffee par Bakery Spons Bar

= who Shopped at ANTHROPOLOGIE in the past 3 months HCIN = who Shopped at ANTHROPOLOGIE in the past 3 months mCIN #who shopped at ANTHROPOLOGIE in the past 3 months. BON
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:
92.0% 89.5%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

. 72.8% 73.0% wiho Shapped at ANTHROPOLOGIE in the past 3months  [GJ0OREMN  17.5%

[ 159,144 25.5%

Drank Past 30-days: Women 25 - 64 L Past 12 months Casino Activities: Women 25 - 64 Used Past 30-days: Women 25 - 64

x 1 32.6%
Any Type of Beer oo Bar/ Nightclub
Wine ,75 740 28.2% R Stage Show / Concert g{-g‘m 3.8% -

iB.iiﬁ

197,
Domestic Light Beer  prmmm 25 9% Table Games (Craps, Poker, etc.)

Domestic Regular Beer 194,19918 3‘}‘6 - Upscale Restaurant m
322 i 16.0%
Imported Beer S2019% - v Sports Betting W

820

39.8%
: 12.3% i 10.5%
Microbrew / Craft Beer m!% | Spa 3.3% 247.826 £Q R
Other Gambling W 14.5% Casinos visited past 12 hs: Yes ij / Cannabis Cigarettes Vape
# who Shopped at ANTHROPOLOGIE in the past 3 months HCIN = who Shopped at ANTHROPOLOGIE in the past 3 months = CIN = who Shopped at ANTHROPOLOGIE in the past 3 months =CIN

CIN DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 64
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Clothing stores shopped past 3 months: Anthropologie
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Past 30-days QSR Users: Women 25 - 64

1 time

3 times

4 times

5 times

6-9times

10times or more

® who Shopped at ANTHROPOLOGIE in the past 3 months

Total Monthly QSR Users: Avg. Monthly QSR Meals:
89.8%

=WPB

87.6%

5.% or 27,872 of WPB DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 2.6% more likely to use QSRs
past mo., 21.5% more likely to use Sit-Down Restaurants past mo., 72.3% more likely to use Casinos past yr.,

82.7% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Women 25 - 64

§ i 2
-
sime
some
St
6-9times
10times or more F

= who Shopped at ANTHROPOLOGIE in the past 3 months =WPB
Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:
90.6% 74.6%

Drank Past 30-days. Women 25 - 64

Liquor

Wine
Any Type of Beer

Domestic Regular Beer

-V
m 13.3% ¥

Imported Beer
Domestic Light Beer
Microbrew / Craft Beer
# who Shopped at ANTHROPOLOGIE in the past 3 months - WpB

DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab

Top-10 Cuisines: Women 25 - 64

(Sit-Down Restaurants Used Past 30-days)

IiitLhLLuu

Chiness maian

Mexican o tiane. ypdle:  Sugdl, Whral comiued
w/ Buger

l;dleeml ua‘- sparsnl

mwho Shopped at ANTHROPOLOGIE in the past 3 months mwPs

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Shapped at ANTHROPOLOGIE in the past 3 months 33.1%

L 166,308 29.9%

Past 12 months Casino Activities: Women 25 - 64

— 172

Slot Machines

Upscale Restaurant

Stage Show / Concert

Bar / Nightclub

Table Games (Craps, Poker, etc.)
Other Gambling m i

F

Sports Betting

Used Past 30-days: Women 25 - 64

90

i / Cannabis

Casinns visited past 12 hs: Yas

u who Shopped at ANTHROPOLOGIE in the past 3 months

u WPB

92

weB
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Clothing stores shopped past 3 months: Anthropologie

Cigarettes Vape

= wha Shopped st ANTHROPOLOGIE in the past 3 months =WPE



6.4% or 5,699,756 of USA DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.

e 1‘ S : Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 41.6% more likely to have a 401K,
— 15.4% more likely to have an Auto Loan, 127.1% more likely to Invest/Trade Stocks Online, 30.1% less likely to

pay with their Debit Card.

ﬁ‘mvestments Owned: Women 25 - 64 Financial Services Has and/or Uses: Women 25 - 64

401K Plan

IRA (Individual Retirement Account)

26,392,889 29.8°
Stocks or Stock Options
1,493,6 26.2%
Mutual Funds 10,000,5 1%

Money Market Funds T 27X

529 Plan / College Savings Plan m 17.2%

Other (Crypto / NFTs / Metals, etc.) E% B.7%

11.9%| 11.5%

13.6% o wom ’ "
Bonds m Checking Debitor ATM  Savings  CreditCard  Online Online Bill Home Auto Loan Money  Studentloan Certificates of Personal Loan Refinanced Home
Account card Account Banking Paying Mortgage Market Deposit (CDs) Home Improvement
15.3% Account Mortgage Loan or Home
Second Home or Real Estate Property m Equity Loan

= who Shopped at ANTHROPOLOGIE in the past 3 months mUSA # who Shopped at ANTHROPOLOGIE in the past 3 months HUSA

Professional Services Used *: Women 25 - 64 'm'Past 3-Months Payment Methods Used: Women 25 - 64

Tax Preparation Service
2 16, 366 002 18.5%

Financial Planner

12 219 155

Online Investing / Stock Tradil F
e/ % 9,356,370 10.6%

Accountant
R

Insurance Agent at a Local Office (not online)

; 2.7% i
Estate Planning 23% - " ) ; . . b pessr s R
2 1.4% {*Past 12 Months) visa PayPal Zelle Venmo Debit Card  MasterCard Apple Pay CashApp GooglePay Store Credit  American Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attormey !. 13% Card Express Messenger
# who Shopped at ANTHROPOLOGIE in the past 3 months W USA #who Shopped at ANTHROPOLOGIE in the past 3 months W USA

USA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab 1,086
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

Clothing stores shopped past 3 months: Anthropologie



Investments Owned: Women 25 - 64

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

707,092 57.1%

456,252 36.9%

y 11.0%

C—
r 25.9%

23.4%

A

32.7%

6.1% or 74,909 of MSP DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 51.6% more likely to have a 401K,
18.8% less likely to have an Auto Loan, 241.2% more likely to Invest/Trade Stocks Online, 32.6% less likely to

pay with their Debit Card.

Financial Services Has and/or Uses: Women 25 - 64

529 P College Savil
29 Plan / College Savings Plan W 13.9%
9.4% 83% ey
Bonds EB'I% 3.8% _
0% 11.6% 0.0%
" - ] g
Other [Crypto / NFTs / Metals, etc.) g Checking  Debitor ATM  Savings  Credit Card Home  Online Bill Certificates of  Home  Refinanced Personal Loan
= i Account card Account Banking Banking Mortgage Paying Market  Deposit (CDs) Improvement  Home
Second Home or Real Estate Property 15;:‘ Acoount "‘E"’q“";m’:‘* Mortgage
» who Shopped at ANTHROPOLOGIE in the past 3 months m MSP = who Shopped at ANTHROPOLOGIE in the past 3 months u MSP
Professional Services Used*: Women 25 - 64 'm'Past 3-Months Payment Methods Used: Women 25 - 64
i
S ——
Online Investing / stock Trading 2
Accountant 36639 2.0% l,‘:’%. .
Real Estate Agent 3.2% 11.9%11.7% il 9.7% 11.3%
7%
Estats Plaming E oo . h
00.0% (*Past 12 Months) visa Venmo DebitCard  ApplePay  MasterCard Zelle Google Pay  Cash App  Store Credit Facebook  Square Cash Samsung Pay
Divorce / Family Attorney l 07% card Messenger
» who Shopped at ANTHROPOLOGIE in the past 3 months m MSP # who Shopped at ANTHROPOLOGIE in the past 3 months

DMA

Scarborough R1 2026: Feb25-Feb26

Qual Intab 60

MSP
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Clothing stores shopped past 3 months: Anthropologie



ANTHROT

POLOG

Ll T

4.9% or 39,871 of STL DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 32.6% more likely to have a 401K,

28.7% less likely to have an Auto Loan, 81.9% more likely to Invest/Trade Stocks Online, 48.8% less likely to
pay with their Debit Card.

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

Financial Services Has and/or Uses: Women 25 - 64

6.8% 539% 408 43%

o L e T e

Checking  Debit or ATM Credit Card Online Auto Loan

Savings Mobile Home Money  Studentloan Certificates of Personal Loan  Home Refinanced
Account card Account Banking Banking Mortgage Market Deposit (CDs) Improvement Home
Bonds 8.9% Account Loan or Home Mortgage
7% Equity Loan
% who Shopped at ANTHROPOLOGIE in the past 3 months mSTL ® who Shopped at ANTHROPOLOGIE in the past 3 months ESTL
Professional Services Used * Women 25-64 |m'Pasi.‘ 3-Months Payment Methods Used: Women 25 - 64
Tax Preparation Service
Finanélal Planner
Insurance Agent at a Local Office (not online) -
16.2%
Accountant 7%
. " 13.7%
2.5% 14.1%
Estate Planning E‘ g
12% Wi
Real Estate Agent v - . . " —_— o o e
6.7% (*Past 12 Months) PayPal visa Venmo  DebitCard MasterCard Zelle Apple Pay  Cash App Guogle Pay StoreCredit Discover  Facebook  American Square Cash Samsung Pay
Divorce / Family Attorney 2.5% card Messenger  Express
# who Shopped at ANTHROPOLOGIE in the past 3 months HSTL # who Shopped at ANTHROPOLOGIE in the past 3 months HSTL

STL DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 67
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

Clothing stores shopped past 3 months: Anthropologie




ANTHRO
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K

ﬁ‘mvestments Owned: Women 25 - 64

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

529 Plan / College Savings Plan

Money Market Funds

274,917

5.6% or 34,727 of CIN DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 26.9% more likely to have a 401K,

24.7% more likely to have an Auto Loan, 29.% more likely to Invest/Trade Stocks Online, 42.4% less likely to
pay with their Debit Card.

171,387 27.6% -

121.1in 19.4% ==

12.7%
8.2%

9 12.9%
REASEN 7.8%

B.0%

38,94

6.2%

Second Home or Real Estate Property W 16:5%

Bonds

Other (Crypto / NFTs / Metals, etc.)

® who Shopped at ANTHROPOLOGIE in the past 3 months

11.9%

45%

15.4%
1.0%

mCIN

Financial Services Has and/or Uses: Women 25 - 64

7.4%
6.0% 41% 41% 3.6%

oo I Eem

/A e

. " G oo " 2
Checking Debitor ATM  Savings Credit Card Mobile Online Bill Home Autoloan Studentloan  Meney  Certificates of Personal Loan Refinanced Home
Account card Account Banking Paying Mortgage Market  Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
® who Shopped at ANTHROPOLOGIE in the past 3 months ECIN

Professional Services Used*: Women 25 - 64

Tax Preparation Service 110,814 17.8%
il,uaé 11.4%
48,0457%

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

Accountant

Real Estate Agent

Estate Planning

Divorce / Family Attormey

® who Shopped at ANTHROPOLOGIE in the past 3 months

Scarborough R1 2026: Feb25-Feb26
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

DMA

42,340

14.9%
6.8%
10.1%
E 7%
8.8%
2.2%

o 0.0%

8.2%
6.9%

(*Past 12 Months)

B 1%

mCIN
Qual Intab 64

|m'Pasi.‘ 3-Months Payment Methods Used: Women 25 - 64

6.6%
J_! oo

Venmo MasterCard

PayPal

Cash App  ApplePay Google Pay Store Credit  American Discover  Square Cash  Facebook Samsung Pay
Card Express Messenger
# who Shopped at ANTHROPOLOGIE in the past 3 months HCIN

Clothing stores shopped past 3 months: Anthropologie
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Investments Owned: Women 25 - 64

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Other (Crypto / NFTs / Metals, etc.)
Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

5.% or 27,872 of WPB DMA Women 25 - 64 Shopped at ANTHROPOLOGIE in the past 3 months.
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months are 65.6% more likely to have a 401K,

10.8% less likely to have an Auto Loan, 37.9% more likely to Invest/Trade Stocks Online, 2.3% less likely to pay
with their Debit Card.

2

1.7%
1%

Financial Services Has and/or Uses: Women 25 - 64

sor [t i
h e

22.1% o . »
Second Home or Real Estate Property m Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Autoloan Certificates of ~ Money  Studentloan Personal Loan  Home  Refinanced
Account card Account Banking Banking Paying Deposit (CDs)  Market Improvement Home
Bonds E 7% Account Loan or Home Mortgage
1.0% Equity Loan
u who Shopped at ANTHROPOLOGIE in the past 3 months uWPB % who Shopped at ANTHROPOLOGIE in the past 3 months =WPB
Professional Services Used*: Women 25 - 64 |m'll-"ast 3-Months Payment Methods Used: Women 25 - 64
Tax Preparation Service
PO
Online Investing / Stock Trading
Financial Planner
SR, E
15.5%
et st et [ s00% o
2.2% - 4% a0% O0%
2.3% (*Past 12 Months) visa Zelle Debit Card Venmo  MasterCard ApplePay  CashApp  Google Pay Store Credit Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney r 1!‘;% card Messenger
# who Shopped at ANTHROPOLOGIE in the past 3 months = WPB ¥ who Shopped at ANTHROPOLOGIE in the past 3 months
DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab 92
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Clothing stores shopped past 3 months: Anthropologie
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o e “s n "HH Net Worth/Other Stores Shopped"
MmN

W25-64 who Shopped at ANTHROPOLOGIE in the past 3 months (Household Net
Worth/Other Stores Shopped past 3 months)

HH Net Worth: $250K+

HH Net Worth: $500K+
NORDSTROM  nordstrom
Nordstrom Rack

HH Net Worth: $1Million+

. 1,725,82(
Macy's pEpTEe

TJ Maxx

16,385,913

HH Net Worth: $2Million+ 13.9%
H&M
Gap/Gap Kids

Marshalls

Victoria's Secret

B W25-64 who Shopped at ANTHROPOLOGIE in the past 3 months (Household Net Worth/Other Stores Shopped past 3 months)

B W25-64 USAS(BH ousehold Net Worth/Other Stores Shopped past 3 months)

USA DMA Scarborough R12026:Jan25-Mar26  Qual Intab: 6 f' ®* Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything =

Clothing stores shopped past 3 months: Anthropologie



_: ‘H i = Msp "HH Net Worth/Other Stores Shopped"

W25-64 who Shopped at ANTHROPOLOGIE in the past 3 months (Household Net
Worth/Other Stores Shopped past 3 months)

LTI

HH Net Worth: $250K+

58.7%

HH Net Worth: $500K+

Nordstrom Rack

NORDSTROM  nordstrom

Macy's

H&M

Gap/Gap Kids

ANTHROPOLOGIE
B ekl
g A i i T

m W25-64 who Shopped at ANTHROPOLOGIE in the past 3 months (Household Net Worth/Other Stores Shopped past 3 months)

B W25-64 MINNEAPOLIS-ST. PAUL (Household Net Worth/Other Stores Shopped past 3 months)
MINNEAPOLIS-ST. PAUL DMA  Scarborough R1 2026: Feb25-Feb26 Qual Intab: 34 f‘ * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a ° al for Anything =

HH Net Worth: $1Million+

HH Net Worth: $2Million+

Marshalls

TJ Maxx

Victoria's Secret

Clothing stores shopped past 3 months: Anthropologie
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"y QT | NetWorth/Other Stores Shopped

W25-64 who Shopped at ANTHROPOLOGIE in the past 3 months (Household Net
Worth/Other Stores Shopped past 3 months)

F] "le1"

HH Net Worth: $250K+

HH Net Worth: $500K+

TJ) Maxx

NORDSTROM  nordstrom
Gap/Gap Kids

Marshalls

Nordstrom Rack

ANTHROPOLOGIE

!ﬁ! i T

ST LOUIS

Macy's

HH Net Worth: $1Million+
H&M

Victoria's Secret

HH Net Worth: $2Million+

B W25-64 who Shopped at ANTHROPOLOGIE in the past 3 months (Household Net Worth/Other Stores Shopped past 3 months)

B W25-64 ST, LOUIS (Household Net Worth/Other Stores Shopped past 3 months)
ST.LOUIS DMA Scarborough R12026: Feb25-Feb26 Qualintab: 35 f * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright ® 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S O e a S al for Anything o

Clothing stores shopped past 3 months: Anthropologie



; R l "HH Net Worth/Other Stores Shopped"

il T W25-64 who Shopped at ANTHROPOLOGIE in the past 3 months (Household Net
Worth/Other Stores Shopped past 3 months)

HH Net Worth: $250K+

TJ) Maxx

HH Net Worth: $500K+

Macy's

Gap/Gap Kids

HH Net Worth: $1Million+
NORDSTROM Nordstrom
Nordstrom Rack

Victoria's Secret

H&M

Marshalls

CINCINNATI

B W25-64 who Shopped at ANTHROPOLOGIE in the past 3 months (Household Net Worth/Other Stores Shopped past 3 months)

B W25-64 CINCINNATI (Household Net Worth/Other Stores Shopped past 3 months)
CINGINNATI DMA  Scarborough R1 2026: Feb25-Feb26  Qualintab: 34 * Share of Everything
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HH Net Worth: $2Million+

Clothing stores shopped past 3 months: Anthropologie
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Al T W25-64 who Shopped at ANTHROPOLOGIE in the past 3 months (Household Net
Worth/Other Stores Shopped past 3 months)

HH Net Worth: $250K+

NORDSTROM nNordstrom (888"

TJ) Maxx
HH Net Worth: $500K+
Macy's

Victoria's Secret

Nordstrom Rack

ANTHROPOLOGIE

L

WEST PALM BEACH-BOCA RATON
Gap/Gap Kids

B W25-64 who Shopped at ANTHROPOLOGIE in the past 3 months (Household Net Worth/Other Stores Shopped past 3 months)

W W25-64 WEST PALM BEACH-BOCA RATON (Household Net Worth/Other Stores Shopped past 3 months)
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HH Net Worth: $1Million+

Marshalls

HH Net Worth: $2Million+

H&M

Clothing stores shopped past 3 months: Anthropologie
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Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 3 days, 1 hours, 25
O POTOGTE minutes and 14 seconds each week with All Forms of Media.

] o 79.9% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an avg. of 7 hours and 5 minutes each week
\ _,-' listening to All Local AM/FM Radio, representing 7.7% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:

Weekly
Reach %:

Adults 18 or older
e
[ e
jroveipi 53.6%
who shopped at usA
ANTHROPOLOGIE in the past 3
months
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Clothing stores shopped past 3 months: Anthropologie




e Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 2 days, 17 hours, 36
R RAT BT ] M s P minutes and 58 seconds each week with All Forms of Media.
- :mr_ i,‘. ot

' AL L -

86.% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an avg. of 6 hours and 19 minutes each week
listening to All Local AM/FM Radio, representing 8.3% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
« t
Usage %: 49.4%
who Shopped at MSP
ANTHROPOLOGIE in the past 3
% of Total months
Weekly H:M: 65.5%

Avg. Weekly
Hours:Minutes:

® who Shopped at ANTHROPOLOGIE in the past 3 months

m MSP
Msp DMA Scarborough R1 2026: Feb25-Feb26 ~ Qual Intab 60 MINNEAPOLIS-ST. PAUL DMA
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Clothing stores shopped past 3 months: Anthropologie




Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 3 days, 16 hours, 8
minutes and 36 seconds each week with All Forms of Media.

100.% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an avg. of 7 hours and 48 minutes each week
listening to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.

Weekly
Reach %:

Avg. H:M:S/week with All Forms of Media:

Aduits 18 or older
74:02:07
pemivs 50.2%
‘who shopped at STL
ANTHROPOLOGIE in the past 3

months

= who Shopped at ANTHROPOLOGIE in the past 3 months mSTL
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Clothing stores shopped past 3 months: Anthropologie




Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 3 days, 12 hours, 40
minutes and 59 seconds each week with All Forms of Media.

84.7% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an avg. of 4 hours and 16 minutes each week
listening to All Local AM/FM Radio, representing 4.3% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

® who Shopped at ANTHROPOLOGIE in the past 3 months m CIN
CIN  DMA  Scarborough R12026: Feb25-Feb26  QualIntab 64 CINONNATI  DMA  Scarborough R12026: Feb25-Feb26  Qualintab 1,900 Hubbar e ol Suenyinigs
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Clothing stores shopped past 3 months: Anthropologie



s Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 3 days, 13 hours, 0

‘ ; minutes and 4 seconds each week with All Forms of Media.

71.4% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an avg. of 8 hours and 44 minutes each week
listening to All Local AM/FM Radio, representing 7.3% of total time spent with all forms of Media.

Weekly
Reach

Avg. H:M:S/week with All Forms of Media:
Aduits 18 or older

75:38:10
pemivs 50.6%
‘who shopped at WPB
ANTHROPOLOGIE in the
months

47.5%7 6%

Q )
c;»é# .\'2*& &
SR

® who Shopped at ANTHROPOLOGIE in the past 3 months B WPB
WPB  DMA  Scarborough R12026: Jon25-Jan26  Qualintab 92 WEST PALM BEACH-BOCA RATON  DMA  Scarborough R12026: Jan25-Jan26  Qual Intab 2, Hubbar Shmreet Luenything
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Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 2 days, 4 hours, 38
minutes and 1 seconds each week with All Forms of Ad-Supported Media.

76.1% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an avg. of 5 hours and 56 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 8.6% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

49:13:40
Concurrel
usage 60.7%
usa

who Shopped at
ANTHROPOLOGIE in the
past 3 months

® who Shopped at ANTHROPOLOGIE in the past 3 months B USA
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b s, - e Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 1 days, 21 hours, 13
minutes and 20 seconds each week with All Forms of Ad-Supported Media.

80.2% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an avg. of 4 hours and 46 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 8.5% of total time spent with all forms of Ad-Supported Media.

ANTHROPOLOGIE

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

conew
usage 57.3%

Weekly
Reach %:

who Shopped at MSP
ANTHROPOLOGIE in the
% of Total past 3 months
Weekly H:M:
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&
N
@ &
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All Graphs andsaefa ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. Ay lst e or Anything _

Clothing stores shopped past 3 months: Anthropologie



b f Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 2 days, 20 hours, 17
P ——————— minutes and 7 seconds each week with All Forms of Ad-Supported Media.
91.4% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an avg. of 6 hours and 31 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 8.7% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

55.0%

who shopped at
ANTHROPOLOGIE in the
past 3 months

62.4%

® who Shopped at ANTHROPOLOGIE in the past 3 months mSTL
STL DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 67 ST. LOUIS DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,956 HUbbord Share of Ever"ything
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Clothing stores shopped past 3 months: Anthropologie



B s - S Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 2 days, 9 hours, 47
SRR ROROTOETT L — minutes and 56 seconds each week with All Forms of Ad-Supported Media.
S ] e [E==tees] 83.2% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an avg. of 3 hours and 34 minutes each week
1 “! : listening to Local Ad-Supported AM/FM Radio, representing 5.1% of total time spent with all forms of Ad-Supported Media.

96.8%

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

55:52:32
61.7%
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Weekly
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Weekly H:M:

&
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All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. or Anything

BROADCASTING

Clothing stores shopped past 3 months: Anthropologie



— T r

Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 2 days, 9 hours, 5 minutes
AN ; HROPOLOGLE ) ‘ and 41 seconds each week with All Forms of Ad-Supported Media.
68.4% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an avg. of 7 hours and 14 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 8.7% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

53:37:01
4 56.9%

who shopped at
ANTHROPOLOGIE in the
past 3 months

® who Shopped at ANTHROPOLOGIE in the past 3 months uWPB
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Clothing stores shopped past 3 months: Anthropologie



ANTHROPOLOGIE

IEAPES
Tap-13 All Forms of Media (Persons & % Reach): Women 25 - 64

{average week]
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Weather [Sports (Websites/Apps)

Estate

Facebook

Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

Games/Fantasy/Betting Sites

Instagram

Restaurants & Bars

Netflix

Local TV stations.

for an avg. of 51. minutes/day.

Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 7 hours
and 31 minutes each day with All Forms of Ad-Supported Media. 76.1% listen to Local AM/FM Radio
(Local Radio delivers 8.6% of Time with Ad-Supported Media.)
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Clothing stores shopped past 3 months: Anthropologie
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2 Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 6 hours

ANTHROPOLOGI}

Top-13 AII Forms af Med’ta (Persons & % Reach): Women 25 - 64

(average week Total persons:
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for an avg. of 40.9 minutes/day.

and 27 minutes each day with All Forms of Ad-Supported Media. 80.2% listen to Local AM/FM Radio
(Local Radio delivers 8.5% of Time with Ad-Supported Media.)
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ANTHROPOLOGIEF

Top-.la AII Forms a_f Medta (Persons & % Reach): Women 25 - 64

(average week) Total persons:
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Search (Google, Bing, etc.)
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Facebook
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Forms of Media: Women 25 - 64
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who Shopped at

for an avg. of 56. minutes/day.

Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 9 hours
and 45 minutes each day with All Forms of Ad-Supported Media. 91.4% listen to Local AM/FM Radio

(Local Radio delivers 8.7% of Time with Ad-Supported Media.)
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Clothing stores shopped past 3 months: Anthropologie



Top-13 All Forms of Media (Persons & % Reach): Women 25 - 64
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for an avg. of 30.6 minutes/day.

Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 8 hours
and 15 minutes each day with All Forms of Ad-Supported Media. 83.2% listen to Local AM/FM Radio
(Local Radio delivers 5.1% of Time with Ad-Supported Media.)
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for an avg. of 62.1 minutes/day.
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Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an average of 8 hours
and 9 minutes each day with All Forms of Ad-Supported Media. 68.4% listen to Local AM/FM Radio
(Local Radio delivers 8.7% of Time with Ad-Supported Media.)
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- 4,337,489 or 76.1% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen
to Ad-Supported Local AM/FM Radio for an average of 51. minutes every day representing 37.1% of
all time spent daily with Ad-Supported Audio.

Avg. Week AIIAudm {Persans & % Reach): Women 25 - 64

Total Persons:
Local AM/FM Radio

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64

% Time spent:
0.0%

sporty m s sppie [[EER . e
YouTube Music m Music M 26.9 240
& 15.5 13.4
SiriusXM m
Podcasts
TV Music Channels i | 39.4 ion Owned Pandor = Apple
8 hers - v
Owned Music Avg. Hours+Minutes/day with m 99 ks Musi... YouTube a Music
Pandora ‘ AudisWormen:23 =84 At n::séc 112 10.0
Apple Music  ERSRESR ETRT ] Am | All Others
e == o
Allothers  F2E0em RO e, B Local AM/FM Local AM/FM Owned = n

wha Shopped at

Radio

Radio

SiriusXm

Music

= 5.8
Audiobooks M s.1 i A | P 66.6 14.9 113
Heathado Ate

m who Shopped at ANTHROPOLOGIE in the past 3 months mUSA

= who Shopped at ANTHROPOLOGIE in the past 3

months

mUSA

Avg. Week Ad-Supported Audio (Persons & % Reach): Women 25 - 64

Total Persans:

Local AM/FM Radio

Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64

% Time Spent:

Podcasts IR ST 1615
YouTube Music  FERITRE Wliktie rxsrm
TV Music Channels - SFRFTIAEY. S fe-7m ; Ro— Y‘:::::e
pandors PR =

Spotify
Amazon Music Avg. Hours+Minutes/day with Ad-

Supported Audio: Women 25 - 64

§-'f‘_ =GR MO8 & R _'

Podcasts
385

Spotify
13.7

16.9

Amaz

All Others m Pandora : o
iHeartRadio m Ama YouTube —— 13.6 Spotify Music
siriusxv  QAFRERS R1.7% o Music... 2 5 7 8.5
e 2y RN s :
Audiobooks 0 Musi o _ TV Music - .
. 3 g% who Shopped at UsA Local AM/FM Radio All Sirius | i Local AM/FM Radio Channels All Siii - iH
owned vusic iy §:03 A 51.0 6.9 Othe.. | XM.. | H 62.0 12.0 Othe... St ©--
Avpie usic [ 3%
= who Shopped at ANTHROPOLOGIE in the past 3 months mUSA # who Shopped at ANTHROPOLOGIE in the past 3 months mUSA
UsA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab 1,086 ® Share of Everything

All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

soefa.ai

for Anything _

Clothing stores shopped past 3 months: Anthropologie



Avg. Week All °Aggm (Persons & % Reach): Women 25 - 64

60,092 or 80.2% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen to
Ad-Supported Local AM/FM Radio for an average of 40.9 minutes every day representing 34.9% of
all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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AL T - 36,445 or 91.4% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen to
ANTHROPOLOGIF Ad-Supported Local AM/FM Radio for an average of 56. minutes every day representing 29.7% of all
time spent daily with Ad-Supported Audio.
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S | 28,900 or 83.2% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen to
Ad-Supported Local AM/FM Radio for an average of 30.6 minutes every day representing 47.8% of
all time spent daily with Ad-Supported Audio.
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- 19,056 or 68.4% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen to
Ad-Supported Local AM/FM Radio for an average of 62.1 minutes every day representing 32.4% of
all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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to Ad-Supported Local AM/FM Radio for an average of 51. minutes every day representing 37.1% of

— “ sn . 4,337,489 or 76.1% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen
all time spent daily with Ad-Supported Audio.
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60,092 or 80.2% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen to
Ad-Supported Local AM/FM Radio for an average of 40.9 minutes every day representing 34.9% of
all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Women 25 - 64

who Shopped at MSP
ANTHROPOLOGIE in the
past 3 months

"Share of Ad-Supported Audio”

15.0% 12.6%
. 6 _ ., — C
. o 10.2% i _ o A5% 7.3% 7.0%
eekly 8.2% " 8% .3% 5%
o (=] i g, seakn o ERa
'ersons o .20 A L 7O
Reached:=g0'507 987,430 28,207 8,094 127,700 94,946 9,647 188,570 7,266 185,271 3,628 156,578 1,114 14,780 3,399 90,732 601 87,194
Local AM/FM Podcasts Spotify Amazon Music TV Music YouTube Music Pandora SiriusXM All Others iHeartRadio
Average Radio Channels

Daily M

MSP DMA

Scarborough R1 2026: Feb25-Feb26
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

¥ who Shopped at in the past 3 months m MS

Qual Intab 60 MINNEAPOLIS-ST. PAUL DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,934

* Share of Everything

Clothing stores shopped past 3 months: Anthropologie



—

ANTHROPOLOGIFK
Rl T >r“”sllll.

36,445 or 91.4% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen to
Ad-Supported Local AM/FM Radio for an average of 56. minutes every day representing 29.7% of all
time spent daily with Ad-Supported Audio.
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) 28,900 or 83.2% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen to
ANTHROPOLOGIE = Ad-Supported Local AM/FM Radio for an average of 30.6 minutes every day representing 47.8% of
all time spent daily with Ad-Supported Audio.
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19,056 or 68.4% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen to
Ad-Supported Local AM/FM Radio for an average of 62.1 minutes every day representing 32.4% of
all time spent daily with Ad-Supported Audio.

ANTHROPOLOGI

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 77.9% Audio: Women 25 - 64
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Local AM/FM Radio Formats (Persons & % Reach): Women 25 - 64

(Average Week)

Adult Contemporary
Pop Contemporary Hit Radio
Classic Hits

Country

Hot AC

Classic Rock
News/Talk/Information
Alternative

Adult Hits
Contemporary Christian
Urban AC

Urban Contemporary

All Sports

rotal Persons:

4,337,489 or 76.1% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult
Contemporary, Classic Hits, Hot AC, and Classic Rock.
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m who Shopped at ANTHROPOLOGIE in the past 3 months

Avg. Hours+Minutes/day with Local
AM/FM Radio: Women 25 - 64
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Local AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Women 25 - 64
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Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Women 25 - 64
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ANTHROPOLOGIEF

Local AM/FM Radfo Formats (Persons & % Reach): Women 25 - 64

(Averoge Week)
Hot AC

Country

Classic Hits

Pop Contemporary Hit Radio
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Contemporary Christian
News/Talk/Information
Classic Rock

Active Rock

Album Adult Alternative
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All Sports

Talk/Personality

60,092 or 80.2% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Pop Contemporary Hit Radio, Hot AC,
Talk/Personality, and Classic Rock.
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Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Women 25 - 64
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ANTHROPOLOGIF
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Local AM/FM Radio Formats (Persons & % Reach): Women 25 - 64

(Average week) Totol Persons:
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36,445 or 91.4% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Classic Hits, Classic Rock, New Country,
and Pop Contemporary Hit Radio.
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28,900 or 83.2% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Album Oriented Rock, Pop Contemporary
Hit Radio, Classic Rock, and Hot AC.
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Local AM/FM Radio Formats ( % Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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ANTHROPOLOGIE

Local AM/FM Radio Formats (Persons & % Reach): Women 25 - 64
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# who Shopped at ANTHROPOLOGIE in the past 3 months

19,056 or 68.4% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Contemporary, Country, Classic
Hits, and Rhythmic AC.
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Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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- ‘ = 2,665,933 or 46.8% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months
ANTHROPOLOGIE & watch Ad-Supported Local TV Stations for an average of 67.3 minutes every day representing 28.2%
= F!—ITFE: of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Women 25 - 64
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30,318 or 40.5% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months watch
xlp. Ad-Supported Local TV Stations for an average of 81.6 minutes every day representing 35.2% of all
time spent daily with Ad-Supported Video.
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® who Shopped at ANTHROPOLOGIE in the past 3 months
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Avg. Week Ad-Supported Video (Persons & % Reach): Women 25 - 64
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S 27,791 or 69.7% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months watch
ANTHROPOLOGIE | Jpeccs Ad-Supported Local TV Stations for an average of 53.4 minutes every day representing 21.3% of all
i -}EL"‘ time spent daily with Ad-Supported Video.
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\ 20,143 or 58.% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months watch Ad-
ANTHROPOLOGI] Supported Local TV Stations for an average of 138.8 minutes every day representing 36.5% of all
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13,015 or 46.7% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months watch
Ad-Supported Local TV Stations for an average of 57.9 minutes every day representing 21.5% of all
time spent daily with Ad-Supported Video.
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2,665,933 or 46.8% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months

ANTHROPOLOGIE pot “ sn watch Ad-Supported Local TV Stations for an average of 67.3 minutes every day representing 28.2%
‘ F -EWL" of all time spent daily with Ad-Supported Video.
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= "' S 30,318 or 40.5% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months watch
ANTHROPOLOGI] = Ms P Ad-Supported Local TV Stations for an average of 81.6 minutes every day representing 35.2% of all
(a4 3l _“REE_;M"- time spent daily with Ad-Supported Video.
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27,791 or 69.7% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months watch
ANTHROPOLOGII ))::m STl Ad-Supported Local TV Stations for an average of 53.4 minutes every day representing 21.3% of all
f- -!W' 15 time spent daily with Ad-Supported Video.
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20,143 or 58.% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months watch Ad-
Supported Local TV Stations for an average of 138.8 minutes every day representing 36.5% of all
time spent daily with Ad-Supported Video.
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= 13,015 or 46.7% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months watch
ANTHROPOLOGIT \u, Ad-Supported Local TV Stations for an average of 57.9 minutes every day representing 21.5% of all
g time spent daily with Ad-Supported Video.
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| 2,665,933 or 46.8% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News -
Evening, Dramas, Local News - Morning, and Game Shows.
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b . ' 30,318 or 40.5% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months watch
ANTHROPOLOGIF Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Dramas, Game Shows, Reality -
Dating, Comedies, and Local News - Evening.
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' 27,791 or 69.7% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News -
Morning, Sports, Comedies, Daytime Talk Shows, and Movies.
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Clothing stores shopped past 3 months: Anthropologie



—

ANTHROPOLOGII "'"'O:
,_lmpun

Local TV Station Programs (Persons & % Reach): Women 25 - 64

Totai Pe:

m-h
M

{(Average Week)
Local News - Morning

Local News - Evening
Sports

Comedies

Game Shows
Movies

Avg. Hours+Minutes/day with Local
TV Stations: Women 25 - 64

Dramas
Food/Cooking Shows

Local News - Late

ational/network News PSP S =7
comshons [ ALY
- A who shopped at
Late Night Talk m 22'3% Aummﬂs Dﬁl‘f‘mlhe
past 3 months
poyime ok shows [ g

® who Shopped at ANTHROPOLOGIE in the past 3 months uCIN

' 20,143 or 58.% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months watch Ad-
Supported Local TV Stations. The Top 6-Programs are Comedies, Dramas, Daytime Talk Shows, Local
News - Morning, Sports, and Food/Cooking Shows.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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Local TV Station Programs (Persons & % Reach): Women 25 - 64
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' 13,015 or 46.7% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, National/Network News, Comedies, and Local News - Late.
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Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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_ [ 4,969,566 or 87.2% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months use
ANTHROPOLOGIE Lo Ad-Supported Social Media for an average of 161. minutes every day representing 28.3% of all time
al 4l ’.];IEE*“: spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Women 25 - 64 Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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70,395 or 94.% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months use Ad-
Supported Social Media for an average of 74.6 minutes every day representing 14.% of all time

spent daily with Ad-Supported Digital Media.
Avg Day All Digital (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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37,456 or 93.9% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months use Ad-
Supported Social Media for an average of 214.1 minutes every day representing 31.8% of all time
spent daily with Ad-Supported Digital Media.
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[ 24,560 or 70.7% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months use Ad-
Supported Social Media for an average of 177.1 minutes every day representing 30.% of all time
spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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[ 23,714 or 85.1% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months use Ad-
Supported Social Media for an average of 200.1 minutes every day representing 29.8% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Women 25 - 64
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4,705,767 or 82.6% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months use
Ad-Supported Facebook for an average of 56.1 minutes every day representing 35.% of all time
spent daily with Ad-Supported Social Media.
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70,395 or 94.% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months use Ad-
Supported Facebook for an average of 22.4 minutes every day representing 28.9% of all time spent
daily with Ad-Supported Social Media.
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33,858 or 84.9% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months use Ad-
Supported Facebook for an average of 75.2 minutes every day representing 33.3% of all time spent
daily with Ad-Supported Social Media.
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24,457 or 70.4% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months use Ad-
Supported Facebook for an average of 43.6 minutes every day representing 27.3% of all time spent
daily with Ad-Supported Social Media.
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23,714 or 85.1% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months use Ad-
Supported Facebook for an average of 78.8 minutes every day representing 38.3% of all time spent
daily with Ad-Supported Social Media.
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~ ‘ e 4,705,767 or 82.6% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months use
ANTHROPOLOGI! Ad-Supported Facebook for an average of 56.1 minutes every day representing 35.% of all time
[ ] 1.2]?;:". spent daily with Ad-Supported Social Media.
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70,395 or 94.% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months use Ad-
Supported Facebook for an average of 22.4 minutes every day representing 28.9% of all time spent
daily with Ad-Supported Social Media.
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Supported Facebook for an average of 75.2 minutes every day representing 33.3% of all time spent
daily with Ad-Supported Social Media.
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| 24,457 or 70.4% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months use Ad-
Supported Facebook for an average of 43.6 minutes every day representing 27.3% of all time spent
daily with Ad-Supported Social Media.
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Clothing stores shopped past 3 months: Anthropologie
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Media: 3,569; Social Media: 3,214; Non-Prem. Cable: 911; Local TV: 741 reaching Women
25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months.

Local Radio: 3,839; All Other Digital

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the
past 3 months
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| M-F 6a-7p Avg. Available Impressions per 15-min. are...
2,371; All Other Digital Media: 2,350; Non-Prem. Cable: 974; Local TV: 918 reaching
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months.

Social Media: 2,387; Local Radio:

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the
past 3 months
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‘ M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 1,961; Social Media: 1,861; Non-Prem. Cable: 964; Local TV: 706 reaching Women
25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months.

All Other Digital Media: 2,406; Local

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Women 25 - 64 who Shopped at ANTHROPOLOGIE in the
past 3 months
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,867;
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ANTHROPOLOGIE
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5,208,005 or 91.4% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months
spend an average of 42.4 minutes per day driving, seeing Billboards and Signs. 67.5% Listen to Local
Radio Stations Out-of-Home for an average of 38.2 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Women 25 - 64

fAverage week)
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Women 25 - 64
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74,909 or 100.% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend
an average of 52. minutes per day driving, seeing Billboards and Signs. 71.2% Listen to Local Radio
Stations Out-of-Home for an average of 30.7 minutes/day.

Top-13 Out-of Home Medm (Persons & % Reach): Women 25 - 64

(Average week] Total Persans:

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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' 36,667 or 92.% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an
average of 57.9 minutes per day driving, seeing Billboards and Signs. 81.1% Listen to Local Radio
Stations Out-of-Home for an average of 42. minutes/day.

Top-13 Out-of-Home Medm (Persons & % Reach): Women 25 - 64
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33,150 or 95.5% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend
an average of 87.8 minutes per day driving, seeing Billboards and Signs. 73.8% Listen to Local Radio
Stations Out-of-Home for an average of 23. minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Women 25 - 64
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Top 13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Women 25 - 64
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23,604 or 84.7% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend
an average of 66.4 minutes per day driving, seeing Billboards and Signs. 60.7% Listen to Local Radio
Stations Out-of-Home for an average of 46.6 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Women 25 - 64
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5,208,005 or 91.4% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an

average of 42.4 minutes per day driving, seeing Billboards and Signs representing 29.8% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Women 25 - 64
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average of 52. minutes per day driving, seeing Billboards and Signs representing 38.2% of all Time Spent

M sp 74,909 or 100.% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an
with Ad-Supported Out-of-Home Media.
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36,667 or 92.% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an
NTHROPOLOGIE ),M STl average of 57.9 minutes per day driving, seeing Billboards and Signs representing 31.8% of all Time Spent
!EL 13 with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Women 25 - 64
Reach "Share of Ad-Supported OOH Media"
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Clothing stores shopped past 3 months: Anthropologie



33,150 or 95.5% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an
average of 87.8 minutes per day driving, seeing Billboards and Signs representing 48.6% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Women 25 - 64
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who Shopped at CIN
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23,604 or 84.7% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an
average of 66.4 minutes per day driving, seeing Billboards and Signs representing 35.9% of all Time Spent
with Ad-Supported Out-of-Home Media.
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Clothing stores shopped past 3 months: Anthropologie

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Women 25 - 64

17.0%
9.0%

72,564
Stadiums & Arenas " Pandora

® Share of Everything




74,909 or 100.% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend
an average of 52. minutes per day driving an average of 30.2 miles each day and are 342.3% more
likely to use MN 7 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach):Women 25 - 64
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Top-26 Residential Zip Codes: Women 25 - 64
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Clothing stores shopped past 3 months: Anthropologie

Top-26 Employment Zip Codes: Women 25 - 64
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36,667 or 92.% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend an
average of 57.9 minutes per day driving an average of 33.7 miles each day and are 217.7% more
likely to use Route 15 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach):Women 25 - 64
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Top-26 Residential Zip Codes: Women 25 - 64
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Clothing stores shopped past 3 months: Anthropologie

Top-26 Employment Zip Codes: Women 25 - 64
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ANTHROPOLOGIE

33,150 or 95.5% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend
an average of 87.8 minutes per day driving an average of 51.1 miles each day and are 222.8% more
likely to use Red Bank Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach):Women 25 - 64
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Top-26 Residential Zip Codes: Women 25 - 64
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Clothing stores shopped past 3 months: Anthropologie

Top-26 Employment Zip Codes: Women 25 - 64
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach):Women 25 - 64
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Top-26 Residential Zip Codes: Women 25 - 64
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Clothing stores shopped past 3 months: Anthropologie

23,604 or 84.7% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months spend
an average of 66.4 minutes per day driving an average of 38.7 miles each day and are 206.% more
likely to use US 710/Beeline Highway than the Metro average.

Top-26 Employment Zip Codes: Women 25 - 64
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-

x © OpenStreetMap

ON  DMA  Scarborough R12026:Feb25-Feb26  Quallntab 64
All Graphs ond soefa.oi Data Modeling Copyright @ 2026 Hubbard Broodcasting, Inc. LLC. All rights reserved.

Clothing stores shopped past 3 months: Anthropologie
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ANTHROPOLOGIF

1,946,469 or 34.2% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8. minutes every day representing 25.1%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Women 25 - 64

Total persons:

A

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday)

¥l
o
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ot ot et e
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New York Times (Daily+Sunday) m F Avg. Hours+Minutes/day with All m
TR Print Media: Women 25 - 64 m

USA Today (Daily) M

Wall Street Journal (Daily) m

All Local Weekly Newspapers
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Magazines ANTHROPOLOGIE in the past 3
months
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- 16,470 or 22.% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 5.5 minutes every day representing 24.4% of all
time spent daily with All forms of Print Media.
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w2 . . 14,016 or 35.2% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months read
ANTHROPOLOGI] Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.1 minutes every day representing
28.4% of all time spent daily with All forms of Print Media.
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- 17,217 or 49.6% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 22.1 minutes every day representing
30.3% of all time spent daily with All forms of Print Media.
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w2 . 14,818 or 53.2% of Women 25 - 64 who Shopped at ANTHROPOLOGIE in the past 3 months read
ANTHROPOLOGIE [k Local Daily Newspaper(s) (Daily+Sunday) for an average of 13.5 minutes every day representing
33.9% of all time spent daily with All forms of Print Media.
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